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'Three out of four patients don't need to be here' say eye clinics
Cambridge UK, 5 June 2013 – Altacor to discuss findings at BCLA (Stand 30), 7-9 June 2013
There are still many patients going to secondary care for
dry eye problems that could be effectively treated in the
community. This was the conclusion of independent
research commissioned by Altacor, a specialist ophthalmic
products company, to look at patient pathways.
The research, performed by Pathway Communications
involved interviewing senior staff in Secondary Care
referral units. It revealed that 70 percent of referrals come via the GP and of those between 60 – 70
percent had mild to moderate eye conditions.
Each of the patients sent to secondary care with mild disease will get at least one outpatient
appointment with moderate patients receiving additional follow-up appointments.
This means there is considerable room to generate efficiencies in the pathway, which would be
better for patients and the NHS.
Chris Miller of Altacor said the findings showed that patients were still seeking advice on eye health
from their GP rather than optometrist.
‘It was very clear that there are significant inefficiencies in the pathway driven by GPs’ low level of
understanding of ophthalmology.
“This results in a significant number of patients being inappropriately treated for dry eye and
referred to secondary care. It was the opinion of the responders that the majority of these patients
could have been successfully treated in the community.”
The advice commonly given to patients coming to the eye clinics was to use eye drops specifically
designed for dry eye four times a day and only to come back if this had not cleared the problem.
Altacor’s Clinitas eye drops for dry eye are available on prescription or over the counter.
In addition, the company has produced a Blepharitis Relief Kit, which contains a microwaveable
mask and a lid cleaner. A warm compress and regular lid hygiene is recommended by
ophthalmologists for a range of eye conditions. The kit makes it easy to follow these instructions and
is safe to use on the fragile eye area.
Chris Miller says that more education is required to encourage the public to seek expert advice
about eyes from an optometrist.

“Our diagnostic kits developed in conjunction with NO7 are easy to use and allow optometrists to
diagnose dry eye with confidence. This is a business opportunity for the industry and potential costsaving for the NHS,” he said.
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About Altacor
Altacor is a specialty ophthalmology company with a portfolio of marketed pharmaceutical products and a
diverse development pipeline. The Company’s portfolio is focused on ocular surface diseases,
glaucoma/glaucoma surgery and retinal diseases. The Company differentiates its products primarily through
formulation or reprofiling existing compounds with established clinical activity and systemic safety.
Altacor has seven products marketed in the UK and Ireland (Clinitas, Clinitas range and Blepharitis range)
which are commercialised through its own sales and marketing organisation and network. Clinitas and Clinitas
GEL are prescription products for the treatment of moderate dry eye conditions and are gaining acceptance by
clinicians nationwide. The Clinitas range, comprising Clinitas Hydrate, Clinitas Soothe and Clinitas Ultra 3, are
also for treating the major causes of dry eye, and are sold to the retail market via pharmacists and opticians.
The Blepharitis range loosens and removes Meibomian secretions, which underlie blepharitis.
Altacor is also preparing to launch EYEBAR, an ‘AREDs’ formula chocolate for the maintenance of healthy
vision, in the UK in mid-2013. AREDs is a well-established formula that slows the progression of age-related
macular degeneration.

